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 CELLIER INDOCHINE 

 

About us 

 

Cellier Indochine head offices are located just outside Dalat, Vietnam. The site consists of operating office, a 1,500sqm 

factory and a 1,500sqm storage area. The team is made of 11 employees for HR, Marketing, Sales and accounting 

Division. 

 

The factory was build following highest European standards in term of quality and safety regulations.  

 

Fully equipped with European bottling chains for wine and sparkling with a capacity of 3,000 btl/hour, 10 high grade 

stainless steel tank for a total capacity of up to 100.000 liters.  

 

The entire bottling line is fully automated with Europe terms, allowing time saving and improving efficiency of quality 

control. 
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Vision and Value  

 

Established in January 2011, Cellier Indochine (former VMV Asia) is a limited liability company with registered 

capital of 2,000,000 EUROS, specializing in producing and distributing wines from all over the world. 

 

 The European standard 3,000sqm factory located in Dalat was created to answer to domestic and overseas demand on the 

wine market. The company mainly focuses on customers’ particular needs by guaranteeing a quality product at the best 

price. 

 

 

View of winery 

 

Storage tank 



 CELLIER INDOCHINE 

 

Bottling line 
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Labeling line 

 

Bag in Box process 
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Our product 
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Goals 

Cellier Indochine is looking at becoming a major actor for importing, distributing and bottling wine in Asia. 

Thanks to its location, the company is able to deliver its products all around the region in a short time, alongside other 

importing advantages. 

 

 

Problems and our Solutions 

As of today, taxes on wine products are high and the import process can be quite difficult. On top of that, 

shipping from winemaking countries take up to a month and a half. The Asian wine market is growing strong and the need 

for shorter delivery time, logistic flexibility and competitive advantage is becoming crucial. 

 

We are able to answer all of this issues. Our shipping time is reduce by 70% and we are using the Asean Trade agreement 

to offer competitive prices to our customers, which no overseas based company is able to do. 

 

Target and opportunities 

Following the AFTA agreement, our products are eligible to CEPT IL (Common Effective Preferential Tariff 

Inclusion List) on the ASEAN market and will benefit from the elimination of tariffs barriers. Import taxes on wines can 

be very high in the region and negatively impact the importer’s margins, therefore using FORM D grant a significant 

advantage over the competition for our customers.  

Cellier Indochine is one of the few wine company in the whole ASEAN able to offer this certification.  

This certification is currently applicable for the following countries:  

  -  Brunei  

  -  Cambodia  

  -  Indonesia  

  -  Lao PDR  

  -  Malaysia  

  -  Myanmar  

  -  Philippines  

  -  Singapore  

  -  Thailand  

  -  Vietnam  
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Vietnam also signed trade agreements with China, Japan, the Republic of Korea, Hong- Kong, Taiwan, Australia, New 

Zealand, India and Chile.  

 

Business Model 

Cellier Indochine occupies a market share specifically responding to both domestic and overseas Asian and 

Pacific demand for quality wines. We have opened an office in Saigon to ensure a commercial and distribution service 

throughout the southern region of Vietnam. 

 

Our business model can be summarized in three words: importing, bottling, distributing.  

 

By selecting the wine in bulk directly from the local winemakers, we are able to control the quality of the product from the 

start. We then import what our customers want which reduce the risk of unsold stock.  

 

By controlling the bottling process, we can create any specific brand/product to answer our customer’s needs. Controlling 

this process allows a strict cost control and increase margin on the final product. As we are constantly sourcing for new 

raw material, we can adapt our production cost based on the client’s needs and adaptability.  

 

40% to 50% of imported wine is from many different French vineyards Rhône Valley, Bordeaux, Bourgogne, Languedoc. 

The rest are from other winemaking countries such a Spain and Italia, Chile, Argentina, and Australia for the New World. 

 

The wine is transported in bulk from Ho Chi Minh City to Dalat where it is stored, bottled and shipped within the shortest 

delay. 


